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Disclaimer DIGI

By attending the meeting where this presentation is made, or by reading the presentation slides, you agree to be bound by the following limitations:
The information in this document has been prepared by Digi Communications N.V., (the "Company“ or “DIGI”) and solely for use during the presentation.

This presentation has been made to you solely for your information and background, the information contained herein may be incomplete or condensed and such information is subject to
update, completion, revision and amendment and may change materially. No person is under any obligation to update or keep current the information contained in the presentation and these
materials, and any opinions expressed in relation thereto, are subject to change without notice.

The industry, market and competitive position data contained in this presentation come from third party industry publications, studies and surveys believed to be reliable. However, there is no
guarantee of the accuracy or completeness of such data.

This presentation does not purport to be comprehensive or to contain all of the information that an investor may require for a full analysis of the matters referred to herein. No representation or
warranty (whether express or implied) is given in respect of any information in this presentation or that this presentation is suitable for the recipient’s purposes. Any recipient hereof should seek
its own legal, accounting and other relevant professional advice. Any liability, including in respect of direct, indirect or consequential loss or damage, of the Company (or any of its affiliates or
controlling persons) relating to the information contained within this presentation is expressly excluded.

This presentation includes statements, estimates, opinions and projections with respect to anticipated future performance of the Company. Such forward-looking statements reflect current
expectations based on the current business plan and various other assumptions and involve significant risks and uncertainties and should not be read as guarantees of future performance or
results and will not necessarily be accurate indications of whether or not such results will be achieved. Such forward-looking statements only speak as at the date of this presentation and the
Company is not under any obligation to update or revise such forward-looking statements to reflect new events or circumstances.

This presentation contains references to certain non-IFRS financial measures and operating measures. These supplemental measures should not be viewed in isolation or as alternatives to
measures of the Company’s financial condition, results of operations or cash flows as presented in accordance with IFRS in its consolidated financial statements. The non-IFRS financial and
operating measures used by the Company may differ from, and not be comparable to, similarly titled measures used by other companies.

The delivery of this presentation does not imply that the information herein is correct as at any time subsequent to the date hereof and the Company has no obligation whatsoever to update any
of the information or the conclusions contained herein or to correct any inaccuracies which may become apparent subsequent to the date hereof.

This presentation does not constitute or form part of, and should not be construed as, an offer to sell or issue, or the solicitation of an offer to purchase, subscribe to or acquire, securities, or an
inducement to enter into investment activity in the United States or in any other jurisdiction in which such offer, solicitation, inducement or sale would be unlawful. No part of this presentation,
nor the fact of its distribution, should form the basis of, or be relied on in connection with, any contract or commitment or investment decision whatsoever.

This disclaimer and the requirement for strict confidentiality shall apply without prejudice to any other confidentiality obligations to which you are subject.
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Who we are

At Digi Communications, our goal is to harness

cutting-edge technology to provide
superior communication services to OUr
customers at the most affordable
prices



Built from scratch: from Romanian cable business to European telecom ch

&
Operations
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Spain

DIGI

(formerly RCS)
established

2008

1992 6.8

RGUs? (m)

7

1992 2008 2015

Source(s): Company information.

Note(s): 1. Belgium is treated as a JV investment and therefore is currently not being consolidated. 2. Including discontinued operations. 3. Telekom Romania Mobile.
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DIGI today: a reputable operating platform compounding growth across
important European markets

DIGI

2025 Revenues 2025 Adjusted EBITDA RGUs as of 31.12.2025
€2,221m 32.1m
+15%YoY +15%YoY
excl. extraordinary gains +4.3m YoY

Our Markets

Emerging

Our Blueprint

—

SUPERIOR @ CUSTOMER-

INFRASTRUCTURE W CENTRICITY

o
DESIGNED FOR
LEADERSHIP /—'\f COST EFFICIENCY
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A convergent model across all markets

Mobile
communications

Fixed internet

Pay TV

Fixed telephony
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Digi’s 4-Pillar strategy: one operating model adapted to local realities

z

Superior infrastructure

* Leverage advanced fiber and mobile
networks

« Top coverage with 4G mobile network
with 5G in active deployment

*+  Maximise advantage in speed and reliability

+ Expand coverage and capacity of fixed and
mobile networks

% Value leadership

« Customer promise: reliable, high-
performance connectivity at honest pricing

« Transparent, stable and fair terms for the
clients

* Focus on buy what you need

Customer-centricity

g

Integrated business model, with in-house
teams across deployment, O&M, installers,
customer care, sales force; proprietary IT stack

Results in faster execution and higher
customer satisfaction

Lowest complaint rate in the market': 20% of
complaints to ANCOM vs 50% of RGUs (0.4x),
compared with Orange 1.0x and Vodafone 2.0x

@)
Designed for
E\pﬂ cost efficiency

Control cost base through in-house
operations creating structural competitive
cost advantage

Strong operational leverage leading to
lower unit costs and strong margins

Source: ANCOM Annuall Report 2025; ANCOM statistical data report H2 2025. Note: 1) Share of electronic communications complaints received by ANCOM in 2025 (Vodafone incl. Telekom 47%, Orange 25%, Digi 20%) divided by share
of RGUs at 31.12.2025 (fixed internet connections, pay-TV subscribers and active SIM cards, allocated by ANCOM market shares: Digi 50%, Orange 26%, Vodafone incl. Telekom 23%)



Superior infrastructure: fiber-led platform enabling structural advantage

Core markets Emerging market
() i & Spai
i
Romania Spain Portugal
Very dense nationwide high-fiber é New technologically advanced ) (" )
network covering more than 95% of fiber network in the SMART .
population. footprint - 100% GPON - and the Digi's network coverage exceeds
. . 2.3m households.
largest XGS-PON footprint in Spain,
Upgraded the FTTB/FTTH network to \ 95%. y \ y
GPON or similar technology,
offering speeds up to 10 Gbps. ( ) é )
Combination of DIGI's SMART Further network expansion in
Faster and more cost-effective footprint and wholesale access to execu tionp
service compared to traditional Telefonica NEBA network. ’
networks. \ ) \_ J
p e 4 i
~9.4m ~14.8 m S ~2.3m 3
Homes passed Homes passed - ‘ i =\ - Homes passed ‘1’
\ \ = 2l \
- - - ok [
P ~65,000 km P ~10,500 km ' P ~1,800 km v 2
P Fixed, fiber I, Fixeé fiber 2 P Fixéd fiber :
< backbone network < backbone network < backbone network
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Superior infrastructure: a modern and resilient mobile network

Core markets

Emerging market

‘ ' Romania

Largest population coverage (more than
99.5%) and expanding base stations

N
&, Spain

J

Transition from MVNO to MNO

completedin Q32025

]

Frequency blocks in the 800, 900, 1800,
2100, 2600 and 3500 MHz bands

and 3500 MHz bands

] [ Frequency blocks in the 1800, 2100

J

Constantly enhancing mobile network
performance and the customer
experience through expanding coverage
and capacity

()
é 9,600 Base stations

D 8.4m Mobile users

Combination of own network and
national roaming achieving

national coverage

Target: 5,000 by end-2028 and
10,000 by end-2030

«Ai’) 1,363 Macro-sites (Jun-26)

D 7.8m Mobile users

Portugal

Own mobile network built in the
last 4 years covering 98.9% of
population

Frequency blocks in the 900, 1800,
2600 and 3500 MHz bands

More than 4600 sites deployed.
Targeting 5100 base station by the
end of 2026, in line with
competitors.

(@)
é 4,600 Base stations

D 545Kk Mobile users




11

DIGI

Customer-centricity & value leadership: integrated model delivering consistent
outperformance

Simple, transparent product Structural value leadership
architecture

Fully integrated operating
model

High-performance
connectivity (fiber & 4G/5G)

In-house teams across
network design,
deployment, O&M and
optimization ensuring
consistent service quality

Reliable, high-quality
services at honest price

Flat, predictable tariffs points
with generous data

Competitive positioning
allowances

supported by owned

End-to-end control of infrastructure

service delivery process

Convergent services (fixed
& mobile) tailored to
customer needs, without
forced bundles

High customer acquisition
and strong portability
performance

Proprietary IT stack and
internal sales & customer
care capabilities

No differentiation between

Reduced outsourcing existing and new customers

dependency > faster
execution & cost discipline

Growth is driven by structural value delivery, not promotional intensity
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Romania: DIGI No. 1 across segments with ongoing growth momentum

Market share

Reported by ANCOM as at 31.12.2025

D I G I vodafone

Mobile 33.9% 33.7% 32.4%

Mobile Postpaid B2C 48.2% 271% 24.7%
Broadband 73.5% 15.1% 9.7%
Pay TV 76.7% 12.5% 8.5%
Fixed telephony 63.7% 22.0% 14.0%

Multiple play Q Q O

Market shares include all PayTV technologies (including but not limited to Cable TV and DTH)
Vodafone includes Telekom Romania Mobile (part of Vodafone group since Q4 2025).

In 2025, Digi ranked number one in mobile portability in
Romania for the 13th consecutive year, +782,975 mobile
portability amounting to 53.85% of all transfers made.

Q2 2026 RGU evolution
DIGI

‘ YoY Q2 2026 EoP

Mobile +20% 8,424k RGUs
Broadband +4% 5,244k RGUs
Pay TV 4 2% 6,055k RGUs
Total 4 +10% 19,723k RGUs

% represents change in Romanian RGUs between 30.06.2025
and 30.06.2026, according to Company data

Retea nationala.
Acoperire totala.

Suntem nr. 1 la acoperire
mobil& nationald *

'
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Phased market expansion supporting long-term growth, anchored in a proven

operating model
- o

Current and future Emerging operations

Proof of concept growth engine
* Leadership across fixed services . Most significant growth engine of « Currently in the build phase
(broadband, PayTV, telephony) the group for the next 5-years (network expansion, NOWO
* Strong mobile momentum given »  MNO economics in effect as of mtegra.tlon) _
room to grow market share July 2025 * Preparing for growth in the next
furth scaling cycle
urther * Net add leadership for 17 g. J ' '
« CAPEX intensity: low consecutive quarters in fixed & « CAPEX intensity: high
+ Cashengine mobile

+ CAPEX intensity: set to decrease



Historical financial
performance

DIGI
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5-year expansion supported by all markets and product segments

Group Revenues and other income (€m)’ RGUs (‘000) per business line

2,221
1,933 70 32,069
34
12 Portugal 1,705
iep V07 3 i
" 29 o0 27,789
13473 28 783 ltal
1,306 o5 sor 642 y 1,582
23 363 23,864
275 . . .
Spain 1,335 Fixed-line
11 1194 20,782 16,148 telephony
1,039 ) ’
813 896 993 1212 i
|:| Romania 18,013 13,252
15,631 '*° 10,003
] :
2020 2021 2022 2023 2024 2025 had |:| Mobile services
Excluding the results of the Hungarian operations, of which sale was successfully closed on January 3rd, 2022. ) 9,091
o o =mi

Adjusted EBITDA (excl. operating leases) 6,265

6,966 7,899 Broadband
5,944 X
5,047 I] E
4,262
3,517
680.2 70.3 6,317 oy TV
) i . 5,989 , 5
4714 305.6 591.2 4,733 5,129 5,432 5682 e
431.6
r T T T T T 1
' ' ' ' ' ' ' 2020 2021 2022 2023 2024 2025
2020 2021 2022 2023 2024 2025
murgi(f?/B)' Excluding the RGUs of the Hungarian operations, of which sale was successfully closed on January 3rd, 2022.

Source: Company data
Notes: 1) Revenues per country include intersegment revenues in total amount of € 3.2 million for 2025
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Consistent five-year progress across all key value drivers

Revenue

Group Adj. EBITDA / margin'

Net Debt? / Adj. EBITDA

I Total # of homes passed /
% network upgraded to GPON

I % of dwellings covered /
Take-up rate

Total # of homes passed

% of dwellings covered /
Take-up rate

Source(s): Company information.

Note(s): 1. Group Adjusted EBITDA Margin is the ratio of Adjusted EBITDA to the sum of (i) revenue and (ii) other income (excluding other income from extraordinary sale of assets). 2. post-

IFRS.

15.6m

€5.7

€1,306m

€431.6m / 33.0%

2.7x

7.7m / 92%

84.3% / 60.8%

1.2m

4.5% / 4.0%

32.1m

€5.7

€2,221m

€710.3m / 32.0%

3.2x

9.1m / 99.9%

95.1% / 69.9%

13.7m

51.3% / 15.8%

A105.8%

A 701%

A 64.6% / (1.0p.p.)

A+0.5x

A +1.4m / +8p.p.

A +1p.p./ +9p.p.

A 12.5m / +11.4x

A +47p.p. / +12p.p.
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2025 Performance by market

(€m)
December 31, 2025

Revenues and other
income3

Adjusted EBITDA ex-
operating leases*

RGUs (‘000)

Source: Company data

n =D @ o=

Romania

€1,193.7

€ 49541

# 19,856

Spain

€ 929.1

€175.2

# 10,838

Portugal

€ 69.9

€ (81.5)

# 850

Italy and Group
operations?

€ 34.4

€ (2.2)

# 524

I Total?
I

€2,221.4

€ 586.6

# 32,069

‘ 15%
2 ~
4

Notes: 1) In this Report, unless otherwise stated, as part of our “Other” segment we only present the results of our Italian operations, for revenue, and the results of our Italian and Dutch operations for operating expenses;

2)Total Group revenues excluding intersegment revenues;

3) Revenues per country include intersegment revenues in total amount of € 3.2 million for 2025, as well as the non-recurring gain resulting from the sale of assets (2025: EUR 53.3 million; 2024: EUR 399.3 million);

4) Adjusted EBITDA excluding IFRS 16 is computed as Adjusted EBITDA decreased by the rental expense recognized in line with IFRS as in effect at 31 December 2018




H1 2026 financials

DIGI
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H1 2026 Results overview

Revenu .
I] E and otheerinc?me exiuding f 10% €1.2bn (€ 1.1 bnin H1 2025)1

extraordinary sale of assets
o YoY increase up to 34 m
I] I] E RGU f 14% (. 4.1m RGUS H1 2026/ H1 2025)

N\ | LA
Elé = EBITDA f 199% <€ 330.4 million (€ 278.1 million in H1 2025)
Z I\ ex. operating leases

I] Romania RGU f+9°/o E Spain RGU f +23%

Mobile: 8.4m RGU (+ 20% YoY); new Mobile: 7.8m RGU (+ 19% YoY)
market leader? Broadband: 2.9m RGU (+ 28% YoY)
Pay TV: 6.1m RGU (+ 2% YoY) Fixed telephony: 0.9m RGU (+ 25% YoY)

Broadband: 5.2m RGU (+ 4% YoY)

Note: 1) The amount excludes the non-recurring gain arising from the sale of Digi Spain’s Fiber-to-the-Home (FTTH) network (H12026: EUR 14.9 million; H1 2025: EUR 31.2 million)
2) By active SIM cards at 31.12.2025 (Digi 33.9%); ANCOM statistical data report H2 2025



Continued strategy execution in H1 2026

&
gl

Sustained RGU growth

across core markets
7

We continued the
outstanding growth in Spain

Sustained the very good
growth results in Romania,
Italy and Portugal

Romania RGUs +9%
Spain RGUs +23%
ltaly RGUs +4%
Portugal RGUs +22%

Nt/

yON

Continued network

expansion
7

Romania: expanding the
mobile network; rolling out
equipment to service the newly
acquired frequencies and
increase in the 5G footprint

Spain: continued development
of fixed and mobile networks

Portugal: consolidating the
mobile and fixed
infrastructures

Scalingupin
Portugal and Belgium
7

Solid RGU growth since
launch:

Portugal RGUs 960k
Belgium mobile RGUs 108k
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Key developments in H1 2026 and after

E Admission to trading of DIGI Spain shares

m DIGI Spain’s shares began trading on the Spanish Stock Exchanges

on 16 July 2026, following the successful completion of its initial 8 da,,,,ie,.vem;‘.%?
public offering. : 3'

m The offering comprised 51.3 million ordinary shares, priced at EUR v —
5.60 per share. The offering raised approximately EUR 287 million, i,'c.'?.p i R

valuing DIGI Spain at an initial market capitalization of
approximately EUR 1.7 billion.

m DIGI Spain is listed on the equity segment of the Spanish Automated
Quotation System, Mercado Continuo, under the ticker DIGIS.

m DIGI Communications retains approximately 80% ownership of DIGI
Spain following the successful completion of the offering.

EIE Acquisition of a 51% shareholding in Whyfibre Limited
2SS

m The Company has taken the initial steps to enter the telecommunications market in the United Kingdom.
On 19 March 2026, its wholly owned subsidiary incorporated in England, Fiber One Ltd., acquired 51% of
the share capital of Whyfibre Limited, which owns a fibre network currently under deployment in the
counties of Bedfordshire and Hertfordshire in southern England.
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Q2 2026 Market highlights

(€m)
June 30, 2026

Revenues and other
income3

Adjusted EBITDA ex.
operating leases*

RGUs (‘000)

Source: Company data

= B N =EE
iD e
:

Romania

€ 318.9

€ 133.2

# 20,497

Spain

€ 267.4

€ 53.5

# 11,881

Portugal

€18.9

€ (16.0)

# 960

Italy, UK and
Group operations!

€ 8.9

€ (1.5)

# 535

Total2

€ 612.8 . 9%

€ 169.2 *23%
# 33,873 . 14%

Notes: 1) In this Report, unless otherwise stated, as part of our “Other” segment we only present the results of our Italian operations, for revenue, and the results of our Italian, UK and Dutch operations for operating expenses;

2)Total Group revenues excluding intersegment revenues;

3) Revenues per country include intersegment revenues in total amount of EUR 1.4 million for Q2 2026, as well as the non-recurring gain resulting from the sale of assets (Q2 2026: EUR 4.6 million; Q2 2025: EUR 10.2 million);
4) Adjusted EBITDA ex. operating leases is computed as Adjusted EBITDA decreased by the rental expense recognized in line with IFRS as in effect at 31 December 2018

]
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Q2 2026 Financial highlights

% Capex / Revenues

(€m)

@ 2,221

1,933
———
— @
885
— 798
549 608
2024 2025 Q2 2025 Q2 2026

ORevenues & other income Adj. EBITDA > NCAPEX

Source: Company data

560

9

239

296

Q22025

613
9

[ ]

267

319

Q22026

Group Revenues and other income (€m)3

9%
Portugal

Spain
Romania

Group adjusted EBITDA (€m)!'and margin (%)

168

12%

138

Q22025

203

169

Q22026

Op. leases
impact

EBITDA ex.
operating
leases

Notes: 1) Revenues per country include intersegment revenues in total amount of EUR 1.4 million for Q2 2026, excluding extraordinary sales of assets.;
2) Adjusted EBITDA is defined as EBITDA adjusted for the effect of extraordinary or one-off/non-recurring items.
3) Revenues per country include intersegment revenues in total amount of EUR 1.4 million for Q2 2026.

Revenues and other
income up 9% based
on strong customer
growth in Spain and
Romania. While the
revenues in Spain
grew by 12% and in
Romania grew by 8%.

EBITDA ex. operating
leases increased by
23% YoY primarrily as
a result of expansion
to new territories.

CAPEX amounting to
EUR 191 million (347
million in 1H26)
represents the
group’s commitments
to invest in Spain,
Romania, Portugal
and UK.
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Q2 2026 RGU growth

RGUs (‘000) per business line RGUs (‘000) per market

33,873
~ 33,873
29,788 29,788 535
1,761 : : —
: Fixed-line
] telephony I]
1,650 i e =212 . |:| Italy
11,881

17,331 ~1 Mobile services 9,666 Portugal m
RN o= mi g

Broadband |:| Spain
0= -
12%
Pay TV 18,821 )
=L | romanic [T TH
6,174 6,451

Q22025 Q22026

Q22025 Q22026
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Portability H1 2026

Romania

+361,687 mobile portability
Jan - June 2026

Retea nationala.
Acoperire totala.

Suntem nr. 1 la acoperire
mobil& nationald*

Roaming activat,
griji dezactivate.

Porteazd-te in cea mai primitoare
retea si bucura-te de vara fara limite.

de la
Abonament 3 €
Nelimitat
/luna

-

Spain

+770,825 mobile portability Jan-June 2026;
Net portability gain 337,277

+139,900 fixed portability Jan - June 2026;
Net portability gain 113,897

5 anos siendo los mas rapidos

Red de fibra mas rapida de Espainia desde 2021
Verificado por Ookla“.

Mév Seguimos sin
lineas € subir nuestros &
ILimiTODO o precios en 2026
8 1\
1

Fibra
Flbre SMART
* SOOMb
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DIGI Spain SMART footprint shows rising penetration across all cohorts and sets
the ground for structural growth already reaching >25% for early cohorts

Key considerations

Penetration rate of SMART footprint by cohort (as of Q2 2026)3

>25% penetration
rate for initial

FTTH SMART Footprint roll-out:
0 14.8m BUPs (52% of the 28.6m

FBB SMART customers / SMART BUPs!

DIGI®

30.0% Syearstoreach ¢ 255 cohorts I addressable BUPs), out of which 621k
s ) e e A penetrationratesof25% LT deployed in Q22026, 570k in Q12026
25.0% growing over timedrivenby =~ == 5019A-0.2m BUPs and 2.7m BUPs in 2025
the competitive offer, door- Objective to reach a ~21m BUPs
to-door sales team focus and ——2020A-1.0m BUPs SMART footprint by 2030
20.0% increased brand awareness 2021A-1.8m BUPs SMART Footprint roll-out with own
personnel has enabled a very
15.0% 2022A-2.2m BUPs competitive average historical FTTH
R YA 2023A-2.8m BUPs deployment cost of €50.8/BUP
"""" Penetration & technology
10.0% ——2024A-3.0m BUPs . .
D7 0 Newer cohorts start with higher take-
2025A-2.7m BUPs up and ramp-up faster (2025 at 6.9%
P R e average penetration rate in first
5.0% / From 3-4% in initial Dashed lines indicate 2026E . .
T cohorts to 6-7% in newer projections for each cohort g.ea.r), with all cohorts converging to
cohorts based on Q2-2026 actuals? similar take-up levels over time
0.0% Initial cohorts 2019 and 2020 reached
Year1 Year 2 Year 3 Year 4 Year 5 Year 6 Year?7 Year 8 levels of penetration of 28% and 26%
0 Penetration rate continues to grow in
all cohorts, even in the initial ones
A 0 XGS-PON coverage at 95%, supporting
SMART footprint 2.0% 6.2% 8.6% 1.4% 13.5% 15.8% 16.7% high-quality penetration ramp-up
average e . . .
. Delivery milestones:
penetration .
rate? 2020 - Year2 2021-Year3 2022-Year4 2023-Year5 2024-Year6 2025-Year7 2026 Q2- Year 8 0 SOTAroll-out ahead of plan with 5.7m
BUPs already delivered
o SOTA final delivery up to the 6m BUPs
Penetration rate 2020 2021 2022 2023 2024 2025 ObjeCtiVe bg Dec 26 with 120m
inyear1 3.3% 4.2% 4.9% 5.9% 6.1% 6.9% remaining cash to be received for

Source: Company information
Notes: 1) SMART BUPs: refers to all business units passed available commercially for subscription that were deployed by DIGI in Spain for which the SMART commercial offer is available; 2) customers
on SMART footprint / total active SMART BUP 3) 2026 cohort data points include Q2 2026 actuals and extrapolated Q3-Q4 performance based on L12M growth by cohort

SOTA sale
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DIGI Spain accelerated growth momentum continued into Q2 2026

Customer growth QoQ

# of FBB subscribers (m)

Fixed broadband

Record first-half
FBB net adds

165 176 i
151 152 +317 141
PR ——
23 2.4 2.6 2.8 2.9
’ 1.8 ‘ ’ 2.0 ‘ ’ 2.2 ‘ | 23 ‘ 2.5
Q22025 Q32025 Q4 2025 Q12026 Q22026

Market share' (%) B Quarterly net adds (k)

() FBBblended ARPU (€)

[] smarTFBB Other FBB

# of Mobile subscribers (m)

350 343

Mobile

338 312
® o - T - 246
: ) ) 7=6 QS | 7.8
6.6 6.9 7.3 :
|| | s | | s N e
Q2 2025 Q3 2025 Q4 2025 Q1 2026 Q2 2026
Market share! (%) B Quarterly net adds (k) O Mobile blended ARPU (€) |:| Post-paid Pre-paid

Note: 1) Based on data reported by the CNMC quarterly up to March 26; 2) Calculated based on CNMC published market data as of May 2026 and extrapolated to June

2026 based on DIGI Spain reported data to CNMC;

Increased commercial traction - H1 2026
marks DIGI Spaiin’s strongest growth
semester ever for fixed broadband (more
than 317k net gain) together with
consistent growth on mobile (more than
558k net gain)

Fixed Broadband remains the structural
growth engine:

o 100% of FBB net growth since 2022
driven by SMART footprint,

0 22% of new FBB customersin the
quarter were not previously a FBB
customer, meaning DIGI is also creating
significant new demand and expanding
the FBB market

0 FBB SMART LTM churn at 15.4% and
blended churn at 17.0%, reducing churn
intensity during the quarter vs Q126
(16.7% 3M annualized Q2 26 churn).

Mobile:

0 90% of mobile net adds achieved in the
last 6 months from convergent mobile
services

0 Market leader on mobile portability
net gains since Q3 2020

o 1,363 macro-sites active for DIGI own
mobile network by Q2 26

ARPU dilution related to transition to
MNO commercical offer model and by
larger customer base of SMART
customers overall
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DIGI Spaiin structural margin expansion driven by owner-economics network
model and MNO transition further blending into Q2 2026

Quarterly revenue evolution per product (€m)’

263 = Quarterly revenue increased to €263m
22 236 249 252 P —] in Q2 2026 (15% YoY), reflecting continued
5 8 e S E— 10 —— customer growth and convergent
——— .
traction
107
89 94 100 103 = Revenue growth supported by SMART

footprint expansion and commercial
offer improvement despite short-term
erosion in ARPU due to improved offer in

134 134 136 139 145 Sep 2025
=  Fixed Broadband margins structurally
expanding:
o FBB gross margin increased to 55% in
Q22025 Q32025 Q4 2025 Q12026 Q2 2026 Q2 2026, reflecting scale benefits of
[ Mobile Fixed Broadband [1 Other the owner economics model

0 Margin uplift driven by increase in
penetration of the SMART footprint

Quarterly gross margin evolution per product (% of sales) and operating leverage as rollout

advances

= Mobile margins reflecting MNO
transition dynamics:

0 MNO economics started to apply from
July 2025, improving mobile costs
structure and increasing cost visibility

0 Q42025 margin evolution reflects short

o o term effects from commercial
. 34% T 33% adjustmentsin Q3 2025
Mobile 2TNO scoromics mosel = fsl\2 31% l\ o Q12026 margin evolution reflects the
starts 10 apoly Effecto ePt 5f Step up of MNO fixed step up of fixed costs of 4m per quarter
;;nn’::e‘:'ec’izel,; ﬁ?er costs from 1t of January related to mobile network expansion

0 No further downward impact on margin
Q22025 Q32025 Q42025 Q12026 Q22026 foreseen in coming quarters

Note: 1) Revenues in this slide are presented at Spanish group level (contain intragroup revenues)
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Owner-economics model translating into structural EBITDA uplift
DIGI Spaiin continues its strong growth in H1 2026 and confirms its 2026 guidance

Adjusted EBITDA exc. operating leases (€m) and margin (%)

C—Adj. EBITDA excl. operating leases

=@ Adj. EBITDA excl. operating leases margin ) )
Q1 2026 margin evolution reflects the step up

of fixed costs of €4m per quarter related to
mobile network expansion

Effect of Sep-25

MNO economics ; .
improvement in

Starting to pay model starts to .
22.0% bitstream fees apply’ 23.1% commercial offer
to SOTA 20.3% 20.1% 20.4%
o —
17.0% o
15.9% 15.8%
‘.—
545 50.4 50.6 53.5
44.6
35.8 34.4 36.0
Q3 2024 Q4 2024 Q1 2025 Q2 2025 Q3 2025 Q4 2025 Q1 2026 Q2 2026

Margin in H1 2025 reflecting MVNO model
= Not including impact of owner economics resulting
from agreement with Telefénica

= Mar and May 25 improvement across mobile
convergent and mobile-only unlimited data offers

MNO economics starts to apply from July 2025 with full impact of mobile infra economics for 4
consecutive quarters

Sep 25 improvement across convergent and mobile-only unlimited data offers, with a €1.1m
revenues impact in Q3 2025 and a €6.6m impact for Q4 2025

Q12026 margin evolution reflects the step up of fixed costs of 4m per quarter related to mobile
network expansion, with growth expected in the next quarters in line with guidance for 2026
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Q2 2026 Financial profile

Financial liabilities as of June 30, 2026

A Amount
Facility (€m)
Senior Secured Notes 600.0
Senior Facility 927.0
Export Credit Arrangements (ECA) 168.2
Financial leases 61.6
Other long-term debt 182.0
Other short-term debt 1511

g
:Total gross debt 2,090.0
e d
Cash on BS 41.4
e I
|
: Total net debt 2,048.6 J
Net IPO proceeds 261.0
: PF net debt after IPO proceeds 1,787.6
o d

Following the Spanish IPO as mentioned in the Prospectus we present the
Leverage on a proforma basis, considering the net IPO proceeds of EUR 261
million:

Proforma Net Leverage for the Digi Group June ‘26:
2.79

Maturity profile long-term loans & notes (€m)

600.0
40141
292.8 559.6
104.5 81.0
4041 |—|
— ]
2026 2027 2028 2029 2030 2031 2032
Leveraae?
3.25 3.26
2.86
//N 3.20
3.18
576 2.79
Q22025 2025 Q22026
Gross Leverage Net Leverage Proforma IPO

Notes: 1) Indebtedness as per Notes requirements. As per the Notes Covenants, debt is presented under IFRS available at the signing date, therefore ex. operating leases implications and long-term payables for spectrum licenses;
2) The Net Leverage and Gross Leverage are computed using EBITDA ex-operating leases as per the Notes Covenants. Covenant’s computation for the Net Leverage from the Senior Secured Notes uses EBITDA adjusted as per Indenture

requirements, which is different from the Adjusted EBITDA in this presentation.
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2026 Prospects

Continuous growth in core markets

Romania

In Romania, we continue to improve
mobile network performance and
enhance the overall customer
experience.

We show a very strong performance on
mobile services, while maintaining a
strong and stable position in fixed
services.

Our strategy is firmly centered around
the customer, with a clear focus on
both quality and affordability.
We remain committed to delivering
reliable, high-performance
connectivity at competitive prices.

-

Spain

Spain remains DIGI’s primary growth engine,
driven by the three-pillar strategy,
continued network expansion, strong
subscriber growth, and a sharp focus on
operational efficiency to reinforce its
market position.

In 2025, DIGI Spain started benefiting from
the transition from a mobile virtual network
operator (MVNO) to a mobile network
operator (MNO), marking a significant step
forward in its long-term development.

In H1 2026, Digi Spain continues to show a
strong commercial performance confirming
it is on track to achieving its guidance.

New markets launched

AN %
CHNN=RS
Portugal, Belgium and UK

The priority for Portugal continues to
be the expansion of its customer base,
the improvement of the

customer experience, and the
integration of Nowo, to unlock
synergies, ensuring

a stronger market position and
sustainable growth.

In Belgium, DIGI will continue network
expansion and customer growth.

In UK we are deploying and have
already begun testing on a pilot
format a fibre network.



Contact

Investor Relations Department

investor.relations@digi-communications.ro
www.digi-communications.ro
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